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Barry Cooper, founder of the Calico Tea Co., on Tuesday tastes
tea blends in his kitchen at Stassen North America, another
of his tea businesses. The Boulder businessman has been
| recruited by 7-Eleven to distribute his all-natural iced tea at
5,300 locations.

Boulder-based ice tea co. goes national

All-natural brew
launches with
7-Eleven, Denver
Rock Bottom

By Matt Branaugh

Camera Business Wriser

It was the rhythm of a tea es-
tate that captivated Barry Coo-
per early in life. Now, the Boul
der businessman has created a
healthy iced tea he expects will
capture the beat of the nation.

Cooper, through his Calico
Tea Co., has spent four years

perfecting a 100 pemeﬂt natumi
frerd b Hami e

o

pensed through fountains used
at convenience stores and res-
taurants.

This month, 7-Eleven Inc. un-
veiled Cooper’s concoction na-
tionally, making it available to its
5,300 locations in an attempt to
capture a health-conscious, iced-
tea loving population.

Chalk up yet another natural
drink product with Boulder
roots — think Celestial Season-
ings teas, Horizon Organic's
milks, White Wave Inc's Silk
soy milks or [zze's carbonated
sparkling juices — to hit the na-
tional landscape.

“We're the little tea company

is, by far, one of my proudest
moments.”

Branded as Cooper's lced
Brew Tea, the drink doesn’t use
additives, sweeteners or preser-
vatives. And the process for
making the liquid tea concen-
trate begins with real tea leaves,
not an instant tea, Cooper says.

Eateries have struggled to
brew iced teas onsite. It requires
skillful attention from employees
and risks going bad after sitting
for long periods of time.

Cooper's Iced Brew Tea, on
the other hand, comes packaged
in a box, similar to the way soft
drink companies ship flavored
syrups for fountains.

nect the box to the fountain.
Latch on a water line. Out
shoots a blended iced tea. No re-
fined sugars. No chemicals, like
the carbonated sodas use.
“There is nothing out there
like that” Cooper says, adding
he expects it to be a big hit with
mothers.
Tea industry groups say
85 percent of the tea
consumed in the United States is
the iced ldnd. The Tea Council
for the USA, a group Cooper vol-
untarily chairs, says fountain-dis-
pensed teas generated S750 mil-
lion of the 35 billion tea industry
last year.
7-Eleven, long known for Slur-






